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Qualitative Data Analysis - QDA Q=———> Social Network Analysis - SNA

1. Familiarisation

Data Transcription

— Inductive Reasoning
Data Dimension
— In Vivo Coding

Data Categorisation

— Thematic Variable Clustering
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2. Elicitation

Data Extraction

— Adjacency Matrix Structuring

symmetrical

Data Aggregation / CAQDAS & Al

— TAGUETTE, Gephi, Google Al Studio & NotebooklLM
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Source: Anuwat Churyen (2025), adapted from The Delphi Method, Theodore Jay Gordon (1994)
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