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Mapping the Wellness Frontier

The map of traditional wellness is drawn. The
frontier, however, remains unwritten. From high-
tech Dbio-hacking retreats to remote spiritual
sanctuaries, this Is the deiinitive CLicics eI
pioneer — the brands and leaders bold enetidgn
to chart what's next.
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Multidimensional

Vvellness IS aoout
more than Just pnysical nealn.

Source: Global Wellness Institute (2010)
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oIx Betters
A phap - Healtn
CABGONES . FItNess
. Nutrition
- Appearance
- Sleep
- Mindfulness

Source: McKinsey & Company (2022)
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Projected Average Annual Growth Rate by Sector, 2024-2029

Wellness Real Estate 15.2%

Traditional &
Complementary Medicine

Mental Wellness

Thermal/Mineral Springs
Wellness Tourism ‘ a S -t ‘ a ( -t

Spas
Healthy Eating, Nutrition iAsygnNvoaluanalaninwiuvnidasudiany InsdsSugiunnun19n
& Weight Loss : 7 - 25 3
"A01UKSKST"  (Luxury Lifestyle) d “Aoau9duiBanagns
(Strategic Imperative)” NVUINAOUAJYNISAUSATUAVNIWVIIL
Personal Care & Beauty uSInArnasdNNMNISrUlAdnN-19 (Health Awareness) vuinmnanlan
Public Health, Prevention TUU 2569 UVUWﬂIHfUﬁO\] 76 av']UHV']UII’igﬁJQJHHi?Z IﬁUIG]@\]ﬂOI']

& Personalized Medicine '

| GDP lanagnamallod lla:o19uiJan1soy 9.8 aluanuinsSynyansy
I

i ul 2572 aundgniAsugnelanifioudouint ndussianiAulnognyg

4% 1 % I 8% % 12% 14% 16%

| | InaiAu AN odunnSundwaiRogavnio: (Wellness Real Estate),

Glolbal WeIIIness ‘ GLOBAL VXELLNESS - — ity Fnd
GDP Economy NSTITUTE nasiiwngnadliaon (Traditional & Complementary Medicine) lla:

4 ’ 5 % 7_ 6 % Source: Global Wellness Institute and IMF 450
dvn1o:=n1yvm (Mental Wellness)

Physical Activity

Workplace Wellness

Source: Global Wellness Institute (2020)
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Drving Forces

arnsuds:inAlng  QONAUAVNI0:0NNIKUAIAYIUNZINSUR
Kan [N &unAudaady (Aged Society) dunUOYEU (Longevity
Society) la:N1sAUSAIUAVNIW (Health Awareness)

/.

lonnaniAsugiondnAtyNdn Ao  N1snodingoIBy
avnawinaziganasiwng  (Wellness and Medical
Tourism) MdIdanunetiUs:nATngiduAgudgnatinns
Iwngiazoaluansuou9s

odWIsAmMIU nasasdiAu  “gvnio:=dnsunnau
(Wellness for All)” Tuds:inAlngandusnoagonfunis
wanauulgugasIsru=ogWIVUVU - Ingiawi:n1sasnulu
niseonIuUNUNIRodvNIwIa:zavn19: (Healthy Space
and Wellness Design) a8§19an1wiondounidosnonisi
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Image Credit: Shuttersteek / My Good Images
Source: Global Wellness Institute (2020)
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cograpny of Wellness

Austria TCM

./ Alpine wellness hotels

Turkiye S i
Thailand
o Turkish baths - Medical wellness

o— |srael - Thai massage
Egypt _-# Dead sea spa resorts - Spas & medical tourism

Sand Baths India
Ayurveda C: Singapore

rabia :
& sports  Kenya, Maldives / | - Business traveler/urban wellness

Eeiamnm, | Luxary wellness - sound healing
ted a resorts

l 1tIzllz:diterranean diet Safa ri s pa S

- Spa resorts
- Thermal cures

e e e Mbia g E Malaysia

I I Thermal Bathing Norway Fi | d Ba nya Korean bathouses (jjimjilbang)
* Wellness real estate

e g Y e Al I R L alking safaris ———— - Urut massage therapy Philippines
ésu mt - 1 e / - Forest-based healing - Traditional hilot massage

Tiirkiye

F t ness & wei ght loss
- Destinationspas ~ France "/T rkish baths

= Africa / - Multicultural wellness - Nature-based resorts

/ o ” " pPesdsonca ot b etreats offerings - Community & family wellness
e - Urban wellness retreats A
ot G Ao otspnas . . : s - Fitness innovations

AYU" eda _ Slngapore
itis:&?p rts  Kenya, Maldives :B ssta: eler, /t rban wellne:
Tanzania, Luxury wellness Sea dhreT nts
Aesthetco riented Safasr :;:s resorts S - s
zamtia QU ) e aieyse United Arab Emirates New Zealand
- Community & family wellness
Argentina, Chile nited Arab Emirates
- Aassisted disgnostic W s movatons - Al-assisted diagnostics I it
- Wellness communities

gsafa is - Urut massage therapy ’ Philippines -
N2 Australia Hot springs
Uba weII ness retreats \ now Zealand - HOt Sand therapy N ’
LU @©Global Wellness Institute & personalized we"ness !
- Thermal springs

Mexico
Temazcal

Caribbean
Beach massages

Costa Rica, Beliz

South Afri - Multicultural wellness
Wine retr eats offerings
Rainforest spa r t eats ng

Thermal resorts

©Global Wellness Institute
Source: Global Wellness Institute (2025)
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Thaland's

VVellness I NUMioers

b42. 68

Wellness
Economy
in 2024

VUInNRane

Source: Global Wellness Institute (2020)

#H24

Global Rank
Out of 218 Countries
Worldwide

yunulan

Regional Rank
Out of 45 Countries in
Asia-Pacific
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VVellness

c}ﬁ\ Wellness Real

Estate

$0.7 billion in 2024
Global Rank: #31

—Conomy
DV Sector
N [ hallano

Source: Global Wellness Institute (2020)

Mental
Wellness

$0.8 billion in 2024

Global Rank: #34

Public Health,
+ Prevention, &

W Personalized
Medicine

$3.0 billion in 2024
Global Rank: #29

$1.9 billion in 2024
Global Rank: #18

2,926 establishments

ws:iaiodnnuaéod IngAudosuouain
- SOWASATUMNSIUTSURS

Physical
x Activity

l $3.7 billion in 2024

Global Rank: #33

Workplace

X
ﬁg\// Wellness

$0.1 billion in 2024
Global Rank: #41

Personal Care
& Beauty

$6.9 billion in 2024
Global Rank: #33

Thermal/Mineral
Springs

$0.02 billion in 2024
Global Rank: #75

94 establishments

Healthy Eating,
Nutrition, &
Weight Loss

$9.2 billion in 2024

Global Rank: #22

Traditional &
Complementary
Medicine

$3.2 billion in 2024

Global Rank: #18

o Wellness
lﬁl Tourism

$14.1 billion in 2024
Global Rank: #15

16.3 million wellness trips
(inbound & domestic)
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Thalland's Vvellness

Outperformers

Fla

$14.1 billion in 2024

Global Rank
Out of 218 Countries
Worldwide

Wellness Tourism

Source: Global Wellness Institute (2020)

#10

$1.9 + $3.2 billion in 2024

Global Rank
Out of 218 Countries
Worldwide

Spas & Traditional
Complementary Medicine

HAZ

$9.2 billion in 2024

Global Rank
Out of 218 Countries
Worldwide

Healthy Eating, Nutrition &
Weight Loss
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[halland’s VWellness Economy

IASugAoIoaluavadlngWown  "n1snovINgoIBy
avnaw" (Wellness Tourism) AnIJudndoundn 30% Welilness Economy Sectors in Thailand, 2024
VOIMaIANIKUA Na19Aain0IuIUSI:UIIEIme
ANNMANISUNTIEUDN AIRUIF9IN CAGR NARAU -6.1%
{usou 5 U (2019-2023) KAMNISUIISINY -72.3% UUIRD
IFHINWSTUIWAINS:8:dUS:nIWU 2023-2024 0NNS
WusnagNoNs:InAMgdnsINSIAUIRNGIRY 36.4%

7)

c
2
5
A4
2
-

funtunaunu nauniRulniSondaanazauaualuyog
10aNNYINU  INAYINAUANDINISIUUSEINA  1A:INSURA
nispiaavNwgAlky [N "Spa" (+18.0% CAGR) l1a:

ws:idfodinuasod Ingnvdosuauain
[UWS:UNINSTUISATUANSIUTSURNS

"Wellness Real Estate" (+22.9% CAGR) darytyitu $0.76 $0.72 $012 $0.02
1 e v —0 - 1 iy O . -
IHH’]UIIETG]\]THIHUﬂ\] "ﬂO’]UEJﬂHQU" (ReS”lence) IﬂU Wellhess Healthy Personal Physical Trad. & Public Spas Mental Wellness Workplace Thermal/
5% i g : 5 i Tourism Eating, Care & Activity Comp. Health, Wellnhess Real Wellnhess Mineral
EJ\]F]\]IG]U[G]TQIIUTUBO\JOHQMU 2020 :uvt\;it_io:t, Beauty Medicine Przvsntion, Estate Springs

eig ers.

Source: Global Wellness Institute

INSTITUTE®

Loss Medicine C GLOBAL WELLNESS

Note: Figures for the eleven sectors do not sum to the country total due to overlap in sectors.

Source: Global Wellness Institute (2020)

X




HINDSIGHT 1Unyuuay Wellness Tourism 19aiudlng agnsvlnulunionAdiAsygnoioaiualan

ws:idfodinuasod Ingnvdosuauain
[UWS:UNINSTUISATUANSIUTSURNS

[halland’s VWellness Economy

IFAsugAYIoaluavolNeWIWY  "N1SAodINgIIBY
avnaw" (Wellness Tourism) AnIJudndoundn 30%
VOIMaIANIKUA Na19Aain0IuIUSI:UIIEIme
ANNMANISUNTIEUDN AIRUIF9IN CAGR NARAU -6.1%
{ukou 5 U (2019-2023) KRAISUIISINN -72.3% (UUing
IFHINWIISTUIWAIRNS:8:ausS-nINU 2023-2024 NS
WusDogWMoNs:InARudNsSINSIRUIRNEIRY 36.4%

lun1anaunu nauniaulnSonannazauniaualugo
10aNINUONU  INAVINADIUNDINISIUUSEINA  IazINSUR
nispiaavNwgAlky [N "Spa" (+18.0% CAGR) l1a:
"Wellness Real Estate" (+22.9% CAGR) dnyryinu
nandnandliiiuiiv "noudangu” (Resilience) Ing
gunuInulnnndlusoudnnmu 2020

Source: Global Wellness Institute (2020)

Composition of the Wellnhess Economy, 2024

. Wellness Tourism, Spas,
& Springs

Healthy Eating, Nutrition & Traditional & Complementary Wellness Real Estate
. Weight Loss . Medicine .

Public Health, Prevention &
Personalized Medicine

. Physical Activity . Mental Wellness

. Personal Care & Beauty . Workplace Wellness

Thailand

Asia-Pacific

O 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Source: Global Wellness Institute
GLOBAL WELLNESS
INSTITUTE®




ws:iafivdinuasod Ingrnvdoguoudin
[UWSUNINSTUISATUNSIUTSURS

FORESIGHT

NN Wellness Micro-Trend
Fu1dnq navinnyludnsoa

= il

Sy
£y

© IGTC (2026), School of Tourism D

El



CRO-TREND

MENTAL
WELLNESS

avniwanooulrno nso
“Vlu” Tuauna
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PERSONALISED
WELLNESS

Allagvniwynlrkudtvsasln
fus:=pulsaa noulang “lawi:unna”

NUTRI-
WELLNESS

utin AUlhnu

N
A:=nlnalsa

ws:iaioannuaéod IngAudosuouaiin
. SOWASATUMNSIUTSURS

WELLNESS
REAL ESTATE

avnIwnA:Anstogls
NOJUaNIWIONAdUNRA



WELLNESS HYDROTHERMAL &
TOURISM SPA
iAUNASIFRIUADIIRUIGUBINTHA aunldtalan iwsn:pougvasiey

ASUNNDR "Body, Mind & Spirit” vouIsn v:Aauluasnunas:TRnugdu

© IGTC (2026), School of Tourism Development, Maejo University

AESTHETIC
HEALTH

aVNIWWOv:NIN
avnIwivmnouRnNoY

ws:iaioannuaéod IngAudosuouaiin
. SOWASATUMNSIUTSURS

WORKPLACE
WELL-BEING

OUANS=IVIINSY
dvN12:AUNIIUADINTINISY
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NMicro-lrends:

1. Gut-Brain

AUWUAIIUIBaUIEIS:HOWNauIuANISYluanl&nunno:
avnwan IalomalAnANIsSUITAIUUIDWA=IDI=9Y
wulnsunsiazIwslulonn

e ‘ I - \
— | |
(\\_—J"-;d

- |

Image Credit: Evolution Botanigéj[s —/'butz—‘Bra/n Connection

\
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NMicro-lrends

ws:iaioannuaéod IngAudosuouaiin
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NViental Vellr

2. Microplastics

naﬂnmuihu|ueumsmuquuInswaﬁamnTuaued EINDUINIL
vunauvuauwusnum:) duodiFol MMlKUSNSANINaNSWY
(Detox) 18U 810U KdalwsluToAnRgouTunneaIswy Nane
IJuusnisraniundu Medical Wellness

Image Credit: David Liitschwager —
© IGTC (2026), School of Tourism Development, Magjo University ' '
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NVicro-lrends;

ws:iafodnnuaéod Ingudovuoudtin
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Viental Vvellr
3. Social Mind

N1SFEDANU "AWIKIT" NaneIduds:d1AtY INSURLILY
WUy URNWUNWEIAUWIUNINSSU 18U N1sSIudUiJo
9IM1SNUIWBUUIU KSON1SSOWUINANIaN1IIAIUSSSU
PVINU

© IGTC (2026), School of Tourism Development, Maejo University

Image Credit: Bladder & Bowel Community — The Power of Eah’ngﬁé&yethe{_
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NMicro-lrends

Viental VWellnes:
4, Self-Care

gusinaisuannisWawaunsnineuaniun1ssnAoUTs
NWBONW (Biomarkers) la:=AuUUIE "Aouns:ranglu

AUIOV" (Self-Awareness) IWUVU IWOHANIAUIADIUIAN
AvoaninaNINAlulas




& _ L ws:1afeanauaéou IngAudovuaudntn
RESIGHT 1n1:An Wellness Micro-Trend avian< havinnjluansoialoaiua : 7 i T
y 1 SR EUPIS TS EE S

Cro-lrenas:

5., Al EE

Jryryds:=nudniasdnannispiiagvniw Ing Gartner
ATIMNISUOINDT 30% vovunlnunielul 2025 9:NnAUWU

[nol8 Generative Al

Image Credit: Next Technology
© IGTC (2026), School of Tourism Development, Maejo University
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i

T L

v

Y

1

Personalised VWellness \
o. Well lech

Al nangidusnngaudiaryvaunisilnaouwniuaadslnu Ing
nruIN3Ins1zKvayaus:ansniwiwodsuidagunisigoon
nlavngiuvuiSyalny gunsnidvaSy-0819 Smart Rings KSo

Home Gyms 2:Ainnunisinasulkonazianu=uniowi-unna

45.8

WHOOP AGE

4.7 years younger
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Cro-lrenas:
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Personaliseo
[ . Precisias
Nedicine

OMNAINNSSUGVNIWIIAzNISIWNENIAUNE "AoJILUYN" [ne
91AY Al n1a:aunswenanaiduraladianyliuniswiuunlsagun
anuisnnnunidnuislnagnugndudan

.

Image Credit: Avid Sports Medicine — Stem Cell Thel
© IGTC (2026), School of Tourism Development, Magjo University '-
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Micro-1renas: Nutri-

VVellness
. THE BLUE ZONES
3. Longevity -

T B3
- Y%,
Community :
SARDINIA,
Lo?:. t,';m' - ALY OKINAWA,
JAPAN
N1sUMg8uUYN02gNIATUNTIW (Healthspan) nangiduinsus ~ Nicova, oW ‘S
Ya1{8 18 TR L= L i 1 COSTA RICA : S
naniud 2025 wusInaavnululwuanggudouunnanisnis IKARIA,

Nndauwusnssy (Nutrigenomics) 1a=n1s3IAsS1:Kvola GREECE
BoNIW (Biometrics)

Image Credit: Innovative Fitness
© IGTC (2026), School of Tourism Development, Magjo University
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Micro-1lrends: Nutr-

VVellness
Q. Soll Healls

u"uéfnﬂaﬂinmﬁﬂmuéi'\ﬁryﬁuncnu|\7U\7uva\1msmms
(Nutrient Density) luoarns anmsmumsaunCclfjl&quw
(Regenerative Organic Agriculture) gNN&a12nvlugIu=NL0Y

WuansonisIKwswana: V\/UV\/S UUUIDFA

Image Credit: F%og‘it‘exf PR 3 R ' iy ongay iy
© IGTC (2026), School of Tourism Development, Maejo University : S NP £ oy, o R T S o : v i ' s " e
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NMicro-lrenas: Nutri-

ws:iafodnnuaéod Ingudovuoudtin
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VVellness
10. Plant Froies

[Usiuvnwsniaviduntuidannan Ineinsusidludnisan

N1silUssU (Less-Processed) lla:[858n1sUsviiuu "Whole

Food Concept" UNVU 10039IMNAUMNIaNIUGVNIWIIA:
ADIUEVEU

ey L
T SR b 4 et
A S A

© IGTC (2026), School of Tourism Development, Maejo University
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Micro-1lrends: Nutr-

Vvellness

17, Next-Gen
Diet

pan "Insuinisiowzunnagnlny” ANTR:IRUIR
(CAGR) 15-17% S:=r919U 2025-2030 [neuisvwanau
21N Al, 9luiind (Genomics) lla:AMDINISANIAAVNIW
IsyJaunuvaayusina

© IGTC (2026), School of Tourism Development, Magjo University
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\Micro-lrenas: VWelliness

ws:iaioannuaéod IngAudosuouaiin
ANINSUISATUMNSIVUSURAS

Real cstate

12, Bl
—riendly Bullding

UnwWsuu191A1sISUUNKanUs:a1n3nen (Neuroscience) UNE
tunseeniluu IWoaswanwiondounaaasunougvnile
15U N1SOONIIUU Biophilic Design néas:uuliaingonnaoy
MIUUIWNIBIM (Circadian Lighting)

© IGTC (2026), School of Tourism Development, Magjo University

Rt PN

Image Cidit-The Lighting Practide =~ A : s
- e kT e At ST Sy R

»

8AM | oam Jroam friam [ 1zem fapm | 2pm | 3pm | aPm | sPm | 6Pm
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\Micro-lrenas: VWelliness

ws:iaioannuaéod IngAudosuouaiin
ANINSUISATUMNSIVUSURAS

Real cstate

13. Connecic :
—HOME -

VAN KERL

:V Powsf
S:UUUIDAEVNI9:990Sy: (Smart Wellness Ecosystems) [u ghe
Ununia=gusu nMavwanu Al a: loT IwaiSgusiiazUsumaninu . v

. b 5 5“‘: Light
ADUFADINISVOIGWNOFE ‘ e

(e

Image Credit; ATBrage Door Service |
© IGTC (2026), School of Tourism Development, Maejo University . —
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\Micro-lrenas: VWelliness

Real cstate

14, Regenerative
Development

N10VIUA191 "gudiu” TUg "niswasuizawuw" Ineygiuunis
Wuws:uuUIDANAEUBULUYENadnNIILE

8
od )
N

I { ] ; ) N

Image Credit: /Andrfew Biro, gb&d Magazine s
© IGTC (2026), School of Tourism Development, Maejo University ) | ,‘ g : . :
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ArinsoisAuns1ubsuns

\Micro-lrenas: VWelliness

Tourism

15. Government
L ed Development

Syunalunangus:inAmadiduguniuniswiuunlnsgasawu
JulazinavnNauIiNgIwagvN10:vulInlkey 13U Therme Dubai
nSONISWHAJUISUWY Marina South Residential Site nduAlUS

AR

AT LRAAARAR A S

© IGTC (2026), School of Tourism Development, Magjo University
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MIcro-lrenas: Vvellness

Tourism
10. Brain Healtn

mafmmsneolnaomaavmwmauuu|quLJnmS|WULJs ansnw
davniwauoy aﬂ’]UUBUU’]ISUIHUOIUSIIﬂSUIOW’\ m\uweasw
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