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Mapping the Wellness Frontier

The map of traditional wellness is drawn. The
frontier, however, remains unwritten. From high-
tech Dbio-hacking retreats to remote spiritual
sanctuaries, this. Is the deiinitive CLicies e i
pioneer — the brands and leaders bold enetign
to chart what's next.
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Multidimensional

Vvellness IS aoout
more than just pnysical nealn.

Source: Global Wellness Institute (2010)
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. Nutrition
- Appearance
- Sleep
- Mindfulness

Source: McKinsey & Company (2022)
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Projected Average Annual Growth Rate by Sector, 2024-2029

Wellness Real Estate 15.2%

Traditional &
Complementary Medicine

Mental Wellness

Thermal/Mineral Springs

Wellness Tourism

BoINE Sl

& Weight Loss

Phasical Actiit iAsygRvnaluanolaniduiuynilasudraty InousugaunctuAon
parsonl Gare i Besuty "noUKSKHS1"  (Luxury Lifestyle) d “moau9110uiBunagns
Strategic Imperative)” ATUIAADUAZUNISAUSAIUGVNIWVOUL]
| usSlnAraddNNMNISNUlAdN-19 (Health Awareness) mnalnlans
W hglca Welas : vunlhndtiv 6.8 d1udiuindoryansgiul 2567 na:dnisifulnngy
ST oo e e ndn GDP lanodnisolliol 910 odIn1SunSweiwoavnio:
Gg:;b:' ;“;2'!:’;‘:,‘23 ‘ NsTITOTE S (Wellness Real Estate) 1a: dvn1d:n1dvm (Mental Wellness) lldny

nisifulnlnniRunan

Public Health, Prevention
& Personalized Medicine

4 , 5 % 7_ 6 % Source: Global Wellness Institute and IMF

Source: Global Wellness Institute (2025)
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arnsuds:inAlng  QONAUAVNI0:0NNIKUAIAYIUNZINSUR
Kan [N &unAudady (Aged Society) dunUOYEU (Longevity
Society) la:N1sAUSAIUAVNIW (Health Awareness)

¢

lonnaniAsugiondnAtyndn Ao  N1snodingoIBy
avnawinaziganasiwng  (Wellness and Medical
Tourism) MdIdanunetiUs:iInATngiduAudnatinns
IWNYASUIIIS (Medical Hub)

odWIsAmMIU nasasdiau  “gvnio:=dnsunnau
(Wellness for All)” Tuds:inAlngandusnoagonfanis
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Source: Global Wellness Institute (2024)
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cograpny of Wellness

Austria TCM

./ Alpine wellness hotels

Turkiye S i
Thailand
o Turkish baths - Medical wellness

o— |srael - Thai massage
Egypt _-# Dead sea spa resorts - Spas & medical tourism

Sand Baths India
Ayurveda C: Singapore

rabia :
& sports  Kenya, Maldives / | - Business traveler/urban wellness

Eeiamnm, | Luxary wellness - sound healing
ted a resorts

l 1tIzllz:diterranean diet Safa ri s pa S

- Spa resorts
- Thermal cures

e e e Mbia g E Malaysia

I I Thermal Bathing Norway Fi | d Ba nya Korean bathouses (jjimjilbang)
* Wellness real estate

e g Y e Al I R L alking safaris ———— - Urut massage therapy Philippines
ésu mt - 1 e / - Forest-based healing - Traditional hilot massage

Tiirkiye

F t ness & wei ght loss
- Destinationspas ~ France "/T rkish baths

= Africa / - Multicultural wellness - Nature-based resorts

/ o ” " pPesdsonca ot b etreats offerings - Community & family wellness
e - Urban wellness retreats A
ot G Ao otspnas . . : s - Fitness innovations

AYU" eda _ Slngapore
itis:&?p rts  Kenya, Maldives :B ssta: eler, /t rban wellne:
Tanzania, Luxury wellness Sea dhreT nts
Aesthetco riented Safasr :;:s resorts S - s
zamtia QU ) e aieyse United Arab Emirates New Zealand
- Community & family wellness
Argentina, Chile nited Arab Emirates
- Aassisted disgnostic W s movatons - Al-assisted diagnostics I it
- Wellness communities

gsafa is - Urut massage therapy ’ Philippines -
N2 Australia Hot springs
Uba weII ness retreats \ now Zealand - HOt Sand therapy N ’
LU @©Global Wellness Institute & personalized we"ness !
- Thermal springs

Mexico
Temazcal

Caribbean
Beach massages

Costa Rica, Beliz

South Afri - Multicultural wellness
Wine retr eats offerings
Rainforest spa r t eats ng

Thermal resorts

©Global Wellness Institute
Source: Global Wellness Institute (2025)
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VWellness In NUmiers

$40.50

Wellness
Economy
in 2023

VUInNRAane

Source: Global Wellness Institute (2025)

#H24

Global Rank
Out of 218 Countries
Worldwide

yunulan

Regional Rank
Out of 45 Countries in
Asia-Pacific
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VVellness

Healthy Eating,
Nutrition, &

Wellness Real x[ Physical
Activit
S 4 Weight Loss

Y

$0.5 billion in 2023 I $3.4 billion in 2023 $9.2 billion in 2023
Global Rank: #33 Global Rank: #32 Global Rank: #22

—Conomy
Dy Sector

Mental ﬁﬁ Workplace Z?:\I;IIZI:;r?tary
Wellness Wellness o
@ Medicine

$0.1 billion in 2023 $3.5 billion in 2023

Global Rank: #4606

Global Rank: #34 Global Rank: #18

Personal Care
& Beauty

Wellness
Il Tourism

Personalized
Medicine

| ﬂ Th a‘ I an d x, prevention, &

$7.2 billion in 2023
Global Rank: #29

$12.3 billion in 2023
Global Rank: #15

$2.7 billion in 2023
Global Rank: #32

13.5 million wellness trips
(Inbound & Domestic)

Thermal/Mineral
Springs

$0.02 billion in 2023
Global Rank: #75

$1.6 billion in 2023
Global Rank: #18

2,865 Establishments 94 establishments

Source: Global Wellness Institute (2025)
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Thalland's Vvellness

Outperformers

Hia

$12.3 billion in 2023

Global Rank
Out of 218 Countries
Worldwide

Wellness Tourism

Source: Global Wellness Institute (2025)

#10

$1.6 + $3.5 billion in 2023

Global Rank
Out of 218 Countries
Worldwide

Spas & Traditional
Complementary Medicine

HA L

$9.2 billion in 2023

Global Rank
Out of 218 Countries
Worldwide

Healthy Eating, Nutrition &
Weight Loss
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[halland’s VWellness Economy

IASYFAI0aIuUaVaVINgWIWA  "N1SADJINYIBY
JVNIW" (Wellness Tourism) Anidudndoundi 30% Thailand: Wellness Economy Sectors, 2023
VOIMaIANIKuA Na1oAainoIuIuSI:u1Igdse
ANNMANISAUNI8UDN AIRUIF9IN CAGR NARAU -6.1%
[uBou 5 U (2019-2023) KAMISUNISINN -72.3% (uUingd

HINDSIGHT 1Unyuuay Wellness Tourism 19aiudlng agnsvlnulunionaAdiAsygnoioaiualan

lunngnaunu nauniAulniSonanna:auniauananiu
BOJIDANRNYINU A9  AdIUMNDJINISIuUS:INANa:zIN
sungvniwgnlrky [nin "Public Health, Prevention
& Personalised Medicine" (+11.6% CAGR) lAa:

7
c
0
5
44
2
-

$3.51 $3.37

"Wellness Real Estate" (+10.4% CAGR) dfyryaru | $2.72
inantnanufAIkufiv "Aougnrgu” (Resilience) Ine - $1.60

< i ST S o $0.67 ¢0.53
guAvinulnlnn lugosdnnmad 2020 o $0.11 $0.02

Wellness Healthy Personal Trad.& Physical Public Spas Mental Wellness Workplace Thermal/

Tourism Eating, Care & Comp. Activity Health, Wellness Real Wellness Mineral
Nutrition, Beauty Medicine Prevention, Estate Springs
& Weight & Pers.

Loss Medicine
Source: Global Wellness Institute

Note: Figures for the eleven sectors do not sum to the country total due to overlap in sectors.

Source: Global Wellness Institute (2025)
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CRO-TREND

MENTAL
WELLNESS

avniwanooulrno nso
“Vlu” Tuauna
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PERSONALISED
WELLNESS

Alagvniwynlrkudtsasln
fus:=pulsaa noulang “lawi:unna”

NUTRI-
WELLNESS

ulin AUlKnV

N
Av:=nlnalsa
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WELLNESS
REAL ESTATE

avnIwnA:Anstogls
nodudanIwionasunm



WELLNESS HYDROTHERMAL &
TOURISM SPA
iAUNASIFRIUADIIAUIGUBINTHA aunldlalan iwsn:pougvasiey

ASUNNDR "Body, Mind & Spirit” vouIsn v:Aauluasnunis:TRnugdu
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AESTHETIC
HEALTH

aVNIWWov:NIN
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WORKPLACE
WELL-BEING

OUANS=IVIINSY
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NMicro-lrends:

1. Gut-Brain

AUWUAIIUIBaUIIS:HOWNauIUANISYluanl&nunno:
avniwan IWalomalAnANISUITAIUUIDWAZIDI=9Y
wulnsunsiazIwslulonn

e ‘ I - \
— | |
(\\_—J"-;d

- |

Image Credit: Evolution Botanigéj[s —/'butz—‘Bra/n Connection
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NMicro-lrends
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NViental Vellr

2. Microplastics

naﬂnmuihu|ueumsmuquuInswaﬁamnTuaued EINDINIL
vunauvuauwusnum:) duadiFol MMIKUSNISANIRaNSWY
(Detox) 18U 810U KdalwsluToAnRgouTunneaIsy Nane
IJuusnisraniundu Medical Wellness

Image Credit: David Liitschwager —
© IGTC (2025), School of Tourism Development, Magjo University ' '
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Viental Vellr
3. Social Mind

N1SFEDANU "AdWIKIT" NaneIdudis:d1ArY INSURLILY
WuwWAWURNWUNWEIAUWIUNINSSU 18U NsSIudUiJe
9IrM1SNUIWBUUNU KSON1SSOWUINANIaN1IIAIUSSSU
PVINU

© iGTC (2025), School of Tourism Development, Maejo University

Image Credit: Bladder & Bowel Community — The Power of Eah’ngﬁé&yethe{_
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NMicro-lrends

Viental VWelines:
4, Self-Cass

gusinaisuannisWawaunsnineuaniunssnAoUTE
NWBONW (Biomarkers) la:=AuUIE "nouns:rangiu

nUIOV" (Self-Awareness) IWUVU IWOHANIAUIAIIUIAN
AvoaninanINAlulad
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Cro-lrenas:

5. Al-Era

Jryryds=nudniasdnannispiiagvniw Ing Gartner
ATIMNISUOINDT 30% vovunlrnunielul 2025 9:=NnAUWU

[nol8 Generative Al

Image Credit: Next Technology
© iGTC (2025), School of Tourism Development, Maejo University
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Cro-Irenas:
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Personalised VWellness \
o. VWell lech

Al nangidusnngaudiaryvavnisilnaouwniuaadslnu g
nruIN3Ins1zKvayaus:ansniwiwodsuidagunisigoon
nlavngiuvuiSyalny gunsnidvaSy-0819 Smart Rings KSo

Home Gyms 2:Ainnunisinasulkonazianu=uniowizunna

45.8

WHOOP AGE

4.7 years younger

© IGTC (2025), School of Tourism Development, Magjo University
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Personaliseo
/. Precision
Nedicine

OMNAINNSSUFVNIWIIAzNISIWNENIAUNE "AoJILUYN" [ne
91AY Al n1a:aunswenanaiduraladinnyliuniswiuunlsagun
anuisnnnunidnuislnagunugnguan

.

Image Credit: Avid Sports Medicine — Stem Cell Thel
© IGTC (2025), School of Tourism Development, Magjo University '-
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MIicro-1renas: Nutri-

VVellness
. THE BLUE ZONES
3. Longevity -

T B3
- Y%,
Community :
SARDINIA,
Lo?:. t,';m' - ALY OKINAWA,
JAPAN
N1sUMg8uUYN0agNIATUNTIW (Healthspan) nangiduinsus ~ Nicova, oW ‘S
Ya1{B [} TR L= ok i 1 COSTA RICA : S
naniud 2025 yusinaavnululwuanggudouunnanisnis IKARIA,

Nndauwusnssy (Nutrigenomics) 1a=n1s31As1:Kvola GREECE
BoNIW (Biometrics)

Image Credit: Innovative Fitness
© IGTC (2025), School of Tourism Development, Magjo University
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Nicro-lrends: Nutri-

VVellness
Q. Soll Healls

u"uéfnﬂaﬂinmﬁﬂmuéi'\ﬁryﬁuncnu|\7U\7uva\1msmms
(Nutrient Density) luoarns anmsmumsaunCclfjl&quw
(Regenerative Organic Agriculture) gNNananvlugu=NLoY

WuansonisIKwWswana: V\/UV\/S UUUIDFA

Image Credit: F%og‘it‘exf PR 3 R ' iy ongay iy
© iGTC (2025), School of Tourism Development, Maejo University : S NP £ oy, o R T S o : v i ' s " e



RESIGHT In1:5m Wellness Micro-Trend duiane ngulnnyludnsonaioaiua

NVicro-1renas: Nutri-
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VVellness
10. Plant Froicis

[Usiuvnwsniaviduntuidannan Ineinsusidludnisan

N1silUssU (Less-Processed) lla:(838n1sUsuiuu "Whole

Food Concept" UNVU 1T039INAUMNIdaNIUGVNIWIIA:
ADIUEVEU

ey L
T SR b 4 et
A S A

© iGTC (2025), School of Tourism Development, Maejo University




& _ R el ws:dafvannugaéou IngMadoguougtn
RESIGHT 1n1:An Wellness Micro-Trend avian< havinnjluansoialoaiua ” Z T
luwsAKHINSIWISATUNSIVTSURNS

Nicro-lrends: Nutri-

Vvellness

17, Next-Giaa
Diet

naln "InsuINIsiawIzunnagnlny" ANIIR:IRUIR
(CAGR) 15-17% S:=r919U 2025-2030 [nedisvwanau
21N Al, 9luiind (Genomics) lla:AUMDINISANIASVNIW
IsyUaunuvaayusina

© IGTC (2025), School of Tourism Development, Magjo University
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Micro-lrenas: VWelliness

ws:iaiodnnuaéod IngAudosuauain
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Real cState

12, Bl
—riendly Bullding

UnwWsuu191A1sISUUNKanUs:a1n3nen (Neuroscience) UNE
tunseeniiuu IWoaswanwiondounaaasunougvnile
15U N1SOONIIUU Biophilic Design néas:uuliaingonndoy
MIUUIWNIBIM (Circadian Lighting)

© IGTC (2025), School of Tourism Development, Magjo University

Rt PN
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Micro-lrenas: VWelliness

ws:iaiodnnuaéod IngAudosuauain
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Real cState

13. Connecict :
—HOME -

VAN KERL

:V Powsf
S:UUUIDAIGVNI9:990Sy: (Smart Wellness Ecosystems) [u ghe
Ununia=gusu nMavwanu Al na: loT IwaiSgusiiazUsumaninu . v

5 o g 5“‘: Light
ADUFADINISVOIGWNOIFE ‘ e

(e

Image Credit; ATBrage Door Service |
© iGTC (2025), School of Tourism Development, Maejo University . —
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Micro-lrenas: VWelliness

Real cState

14, Regenerative
Development

N10VIUA101 "guiu” TUd "naswauuizawuwy" Ingyaiuunis
Wuws:uuUIANa3UBULUYENadnNIITE

8
od )
N

I { ] ; ) N

Image Credit: /Andrfew Biro, gb&d Magazine s
© iGTC (2025), School of Tourism Development, Maejo University ) | ,‘ g : . :
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Micro-lrenas: VWelliness

Tourism

15. Government
L ed Development

Syunalunangus:inAmaviduguniuniswisuunlnsgasawu
JulazinavNauIiNgIwagvN10:vuInlkey 13U Therme Dubai
nSONISWHAJUISUWY Marina South Residential Site nduAlUS

AR

AT LRAAARAR A S

© IGTC (2025), School of Tourism Development, Magjo University
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MIcro-lrenas: Vvellness

Tourism
10, Brain Healtn

mafmmsneolnaomaavmwmauuu|quLJnmS|WULJs ansnw
avniwanuoy amuuuum|SU|aueIUsunSU|OW'1 m\uweasw
ﬂ:)'luuvaunsun'mmiv IANISAOUIASHA llazs:aanouIFou
vovduad 91N Clinique La Prairie’s Brain Potential Program
IJusu

A

. Brain Potential © Clini
© IGTC (2025), School of Tourism Development, Magjo University
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MIcro-lrenas: Vvellness

Tourism

17. Integrative
\Viental Realtn

snSmwoagvniwinniadidasullanisununnansavu ne /
WaUININYIAATNITIAUNISUIUAIIVUDIASIU IBU NISN1 | % (
auns loA: nSanasnniole

/ 3

\

— Breathwork Session
© IGTC (2025), School of Tourism Development, Magjo University
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Micro-lrenas: VWelliness

ws:iaiodnnuaéod IngAudosuauain
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Tourism

18, Accessiple
VVellness lournsm

avno:ziwonunuuoanalgilunouniarkddaiaznaudduliiu
KUNESOUNINISOONIIUU Universal Design nsaJSusnIvu
aunsnindsuidasula na:-wundnSuwundunain1swiAy

© IGTC (2025), School of Tourism Development, Magjo University
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Cro-lrenas

.. / Vrv |

19, VWater
Sustainabllity

ssﬁvaU'ma-m§u°'10ﬂﬁfna“\1 "aSnawalnu" Tugau=gunlu
mseusnunswmnsm ImamsoomsUqusuan |uauﬁ
d1alje IWon1SIANISUNTKGUS:ANSNIWUINTU 15U NS
equ'mihmmnaumizﬂhu IJudu

© IGTC (2025), School of Tourism Development, Magjo University
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Cro-lrenas:

ws:iafvdnnugaéou Ingiudoguoudin
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.. / Vrv I&E

20, lce Bain
Backlasn

NS:IIAFRDAIUNISUITANIUAIIIGUIAISUINATU WUSINA
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