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Training Modules

The 4 Foundations of Core Courses on Service Innovation Design are
aligned with four types of “Thinking Skills” including Convergent
Thinking, Divergent Thinking, Critical Thinking and Creative Thinking.
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rc)| | Service Service Design
o For grganisation Learnlng Journey

AirAsia Story Talk Contextual Analysis
Design Principles I Contextual Inquiry

I Human Centred Design User Analysis

I Design Thinking I Narrative Inquiry

Service Blueprint Rapid Idea Testing

USER RESEARCH I Persona Grid I Customer Metrics

I Customer Journey I Growth Hacking
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DAY 1 FIELD WORK DAY 2

( )
( INSPIRATION \\ CREATION fj

I Service Design Thinking I Stakeholder Map

~
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EXPLORATION VALIDATION

DESIGN TEST
C MVP/S ) C ITERATE ) ( MMP/S )

Minimal Viable Product / Service Minimal Marketable Product / Service
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“The Four
Foundations”

Design Thinking

Process

Selected
Design Toolset
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Core Content

User Research
Methods
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Development
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Materials

IGTC Customer
Discovery Practice

Service Quality
Dashboard

www.mjuigtc.com

Learning
Journey

User Experience
Design

Service
Organisation Design

- Practices

Human Centred
Design

User Research
Methods Landscape

Service Blueprint

#IGTCCoLA

o



A

- ‘ ‘ " \
‘\\‘ | ‘ y 1 . \' ‘
\ v ’ _
) - L/ '
» - v
’ s » . ' ; ‘I
| { = 9
\ - > ¥ - / I
- < 75 4 / , B
\ r - ‘ ' ~ >‘ ‘ ~ \\
s ' 7 v W
: / W,
< '\ » . h ¢ '
° ‘ : -.\ : ‘ p ; - 4 h
’ s < \ ’ J o . .
— ' A /, .
4 \ ~. ~ L 2
: . > a » A - A
‘ - ‘ Q . v - ’ ‘
\ P " _
.

Service Design Jump
ihesdnsiinszlaaganusisadiup s u:

CONT

Underline tife
nnovafive jdghs and $olliQNs

KNOWINE YOUR CONREXT




“S1S1...8S9U” MOV “naulang...nsJan”

onswavunu (Driving Forces)

2

(scan) NS (screen) AU (store)” Ns:anisidagu
ﬂWSWWUWVUlﬂa@USSﬂQUSﬂWS s
-

uuamamswaﬂaﬁmumsm

$0949Ud0JYIUEIIS191N S0

?msasmasspusmshmaauw

ls9uRIUaguluniatnanioTuL

K1 @mjuigtc

I

r ny

CONTEXTUAL ANALY SIS

UN1SOUNT8UON (Global Situation) 10uU99un
SUSAKINANIWOUIAR (F

Jture Images) “Nop

JadnA1mn019:89NS:NUMND

ORNAUNFIKIUYVIWANWU (Key Uncertainties)

-J N
U5

N3

f?

AAUUSNNS

Jagunydas

Lo

1V

A:

ia14
V7

f?

0)
DADIURNOINISVOUL

7 (Service Scenario

#FRASERSServiceDesign
#ServiceDesigndumpstart



INTERNATIONAL
GASTRONOMY
TOURISM
CENTRE

GTC

N9

U/

HAINRILIANILNITAONULULY

o

Al

UNDIANINNINT

o

Service Design Jumpstart

SCENARIO ANA

Unfold the prospect of syst
probable and preferable fut

#FRASERSServiceDesign

FRAMING YOUR FUTU

Khaled Reese

#ServiceDesigndumpstart

e L T ORI ,r.
o

S A

R -V
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USER ANALYSIS
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