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..fostering the future of
food, quality living and
wellbeing for sustaining
tourism destination...
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* RDI space & mentor * Facilities for R&D, scale-up,

for food tech SMEs and OEM (GMP & non-GMP)
* Ingredients & * Pilot Plant Database
Packaging Library * 10T for Pilot Plant Management
* Space & equipment * Food Talks

for learning & turn
ideas to prototype

* Frontier in Food
* Special Workshop

* SME Capcity Building
* RDI
* Testing

* Food Innopolis International Symposium (FIIS)
* Fl Rally and visit to FI Network
* Online & Offline Marketing

(FB, Website, Roadshow)

* RDI

(e.g. future protein)
* SME Capacity Building
Testing & Analysis
Regulatory Affairs

e Link/connect to
market and supports

(e.g. EXIM Bank,

M:?koe(: SME Bank, ITAP)

Access

Functional

Food & ' Service

Ingredients

* PADTHAI
Platforms e * Food Innopolis
* 15++ Universities . . . . Innovation Contest
& Organisations Ell Natu?(nmde F dlnnOpOll S ULCYENEIEE . NSTDA Accel
etwor Accelerator (Food Innovation

Cohorst)

One-Stop * Researchers and Experts
Service * Testing and Analysis

) * Standard and Regulation
Ease of Doing , Regulatory & Gov. Affairs

Ié'mo_vatlon * Equipment and Machine
B * Incentives

Source: Food Innopolis (2022)
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INNOVATION

GE Orchestrating an Innhovation Ecosysten
for Regional Development after the
Post-Pandemic Period
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INUASIIAzOIMSHADAKIITS : RESSIIS LML 0T ;
N1SUSKIsaUANSUSNsluano:annnikogson (retention) AU Customer Employee
- L _ Pl Centred Concerned
E!’]L_J_']St_\jUﬂ']SLJ?UMOrJ'IUﬂJa'Nﬂ'IISIUaUUIIUa\] (reS|IePce) au Kol9 Design Organisation
dnAry Ao NSWUNTUINGDUNLSYIIUADAUS=ENUNUNISYSTUINTS , _
NSWEINS lla=inAUEIISNIBIWASH (Dynamic Capabilities) Putting the Caring for the
Customer first ., K Crews
IWRAIUNUIMNSSU (innovation) 9INFUNU3AIUSSSU (tradition) ’*.,. ‘.“‘
pouAnunisaslenalunisiinfiunswennsegainifeuna:idu ’

8ssu (inclusion) asUs:lusulBnuAunyuoa “Innovation for All”

ANUWAT CHURYEN (2020)
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Food Studies

DESIGN

Food System Design

BUSINESS

Food Foresight

Food Business
Logistics & Supply Chain
Food Laws

Kitchen Foundations
Basic Nutrition
Culinary Arts

Service Design
Multisensory Design
Gastronomic Journalism
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Service Business Innovative
Innovation Innovation Gastronomy
Service Design Business Ecosystem Flavour & Sensory Design
Service Organisation Special Interest Tourism Genomic Gastronomy
Service Quality Business Model Design Nutrigenomics
Service Experience Contemporary Issues Pharmaceutical Sciences
Practitioners Managers Integrators
Specialisations

#HGICertificate




for Thailand
Gastronomy
Destination
Development

ANUNIAUD “Thailand’s Gastronomy Policy Direction”

1a: volauaiusulouny
gnsANAnsn 3

World Food Heritage & Gastronomy Destination gu
n1gnasiianidaguAaldnginisoiniss:auaina

(oudn 1Bo1du, 2565)

1 STRATEGIC DIRECTION #1

dniaue “AtuA1aIna (Universal Value)” 0111sdnanusnilng
[unssru=ana (World View) aulhalunuadrio:zinaoulrnovodnns
vUnU “vuounisoriaslan (Global Food Movement)” 910

nsruus:inAlng “The Crossroad of Food Heritage”

« AOWIJUUKTNTRIAYD (Solidarity)
AOWINTIAYY “Tungurgu” Annu as1inouidu
ou (Inclusivity) ’
ADIUKHANNKANYNIIBIAWUS (Ethnicity)
ADIUKAINKHANYNIIBONIW (Diversity)
ADIUNAUNAUNIIIFAIUSSSU (Harmonisation)

3UN1INSIANIUAYUIFUUSSSUDIMISUUNSIASNIWY DY
ADIUKAINHATYNIBIAWUS
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New Age Tourism Era (HaJiyn Post Experience
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Regenerative Gastronomy A9 ||u:)deMUTumsWuW
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3 STRATEGIC DIRECTION #3

SRS include oKNSIWOAUNIKYLOA I1a: “10nlonia’
TmrmmuImvvrzuuwaswassaamumms 1a: AFadongnns
WM1duny “ouBulwa (global) 1a: dw1ng (local)”

for Thailand

o1 “Aunno r1sIdusy” Artisan Food r$e “Food

GaSt_ron(_)my Artist” NIWOUIAMNIKIADTUKIY 1IS197199:1KU “Atelier”
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4 STRATEGIC DIRECTION #4

“dS0 185U 1AV 16U TASIAS1IWUIIU AU “Gastronomy
Tourism Innovation” WU TIP [*]

Tourism Innovation Platform (TIP) A9 auURuAnIs
N1JNISANWYA (Education Platform) IWoau1aSUUINNSSUY
NISNOJINYD 1AzgNS=NUYIUNSDIINGD (Tourism District)

WAUUIANSSUNISNOUINGDIBIAaUINEINISOIMISIUUDIA
SOU (Holistic Gastronomy) UJd1dSuvnno1uaiuisniunis
IVIVUVOUSSAY AdIUraduauunisaniduiiunIunisin
USNNS (Public Service Platform) danSudnfnun
UAAINS I1Aa:rHudgIIuMNIIe

[*] IadAuN: Tourism Innovation Platform (TIP) by iGTC ColLAB

co-created by " SchoolofTourism
International Gastronomy Tourism Centre and § DEVELOPMENT

. . T e Success Through Wisdom
Service Innovation Academy, School of Tourism Development Mae]o University




%
2
2.
(¢)
%, Q
S o
o, ()
3 %,
/’>/(; %
Py Ny Z
& < .
9’ S,
(@}
o Yo, %
s o, »
% Gy
%, <
G %
esf/‘ O)Q
0/7 ()/
o’by ~
7~
O(//?
s,
5(‘0 N
Gdsfron
7y
/’Sl‘/
c
GastrOnom
Vo
Clal Gastl’onom @
®
()
Neo Gastronomy -
o
TREND A

ELEMENT TYPE

¥ @mjuigtc

BURAPHAUNIVERSITY -me Maejo University

5 3
o) @ >
3 s g
= o £ > 2
3 Il
o S & > o} a & S
> n a = = R > S
[0\ = o © — ~/ e (@)
= e} 2 2 £ = S IS
e 3 g n = g O IS QS
) S 3 =~ 3 S S & & D
2 3 = > Iy g [¢) AN $
2 = ' ' G & F 3
e ' 2 @ &
w : o & &
Y NONE A § 0(),) Q(ﬂ
; ~ g N
o * . & S
VERY LOW | : ! N &®
[ ‘\So
Q'zf’ £
Low ° ?\6
S ot <<o°
: { / 4 \<\Q0 \?00
MEDIUM! Q}QQ 3(\6
P W °
D e
o HIGH -'i Q‘Od\ C\)\K\“
P ® ¢
. : / %(,0((\
C ; 20
. ° ; @ ° \(\3(\ .
® H \
y i ®° e eroe
N VERY Hl(‘EH o e(“o(
C(ea
D)
. est®
) S{e(\ng
oF°
y - day Food
° @Designing Every
L
URAAUN
ukvosas 1 a
= SchoolofTourism [~
DEVELOPMENT |iGTC
Source: iGTC Research Syndicate (2023), powered by ITONICs i




Neo GastronOmy =

TREND A
ELEMENT TYPE

¥ @mjuigtc

Z
s 3

Q c %

=2 o o

= o 2

Q % —
g o =y -
(0} = o ©
1 fe) > pal c
fe) > o 7 =
= e} 3 =~ O
z 3 = > '
) z
(\\l‘ '
‘
A Y
I
A
L I
° o
» °
°
°
®

POTENTIAL IMPACT

Source: iGTC Research Syndicate (2023), powered by ITONICs
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THAILAND

INNOVATION
trough
TRADITION

ANUWAT CHURYEN (2010)

“n1ansokv... X
Sauusssu (tradition) Tudud
AD udanssu (innovation)
yovioadu...”

#ioodinnopolls



Gastronomy
//
TEST
VS
TASTE
//

ANUWAT CHURYEN (2010)
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“ 101 PISovsayna na:
(Gov) 1Wnvsadgu...”

#ioodinnopolls



Gastronomy
//
PHYSIOLOGY

of taste

VS
PHILOSOPHY

of taste

//

ANUWAT CHURYEN (2010)
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“ 101 PISovsayna na:
(Gov) 1Wnvsadgu...”

#ioodinnopolls
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i IGTC  CoLAB:
E The Future is Collaborative

CONNECTING
COMMUNITIES YoulID

youtube.com
/@mjuigtc

facebook.com
/mijuigtc
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www.mjuigtc.com
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