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/ BAR = 100%
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The key characteristics of
perfect brand where
the BAR score is 1 (100%)

Awareness = Advocacy

Al = A5
.......................................................................... POEEry
A2 = A4
............................................... e
Customers do not feel the
need to research the brand
on their own, and the volume
of Ask Is at its lowest
_______________________________________________ M
............................................................................ A
A1l - Aware A2 - Appeal A3 - Ask A4 - Act AS - Advocate
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www.mjuigtc.com #IGTGCGColLA

Y



ERRY

ADVOCATE

90 /100 45/100 20/100 18/100 10/100

Source: The New Customer Path
by Philip Kotler, Hermawan Kartajaya, Iwan Setiawan (2017)

n @ijigtC www.mjuigtc.com #IGTCCoLAB

Step 1 Us:zligudnduwus
(Customer Interaction)

To-Be Customer Journey
Beachhead Market

Mapping
Industry
Archetypes
/ BAR = 10%

LRIk

AWARE APPEAL ASK ACT ADVOCATE APPEAL ADVOCATE

Purchase Action Ratio - PAR
(ACT/ AWARE)

dmsadounns
aduayunusus (BAR)

INAYIUAUISOVOIUSUN A1-0.9 A2 - 0.45 A3-0.20 A4-0.18 A5-0.10

funas “Jasu”

gusinARsugiusus LOYALTY = ATTRACTION CURIOSITY COMMITMENT  AFFINITY

Srand Advocacy Ratio - BAR THidun1satuauURANG POERCTRIIIITIY koo i U Sl regenent  oryproveny
——————————) N

~— . .
( ADVOCATE / AWARE ) MNOIIUSUR 0.50 0.45 0.90 0.55
A2/A1;045/0.90 A3/A2;0.20/0.45 A4/A3;0.18/0.20 A5/A4;0.10/0.18

*—  ——

Source: The New Customer Path Source: The New Customer Path
by Philip Kotler, Hermawan Kartajaya, wan Setiawan (2017) by Philip Kotler, Hermawan Kartajaya, Iwan Setiawan (2017)

n @ijIgtC www.mjuigtc.com #IGQTCCoLAB n @ijigtC www.mjuigtc.com #ﬁ@T@@@LA

Source: The New Customer Path
by Philip Kotler, Hermawan Kartajaya, Iwan Setiawan (2017)

n @mijuigtc www.mjuigtc.com #IGTCCoLAB

Step 2 ANUONUSNSNHOUNNSEO  Step 3 ATUONUOMSIAOUNISAUUEUU  Step 4 WAJUNAUSWIILIUUSSAY
(Purchase Action Ration: PAR) (Brand Advocacy Ratio: BAR) (Business Archetype Mapping)
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