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Source: Futures Cone adapted from Voros (2003);
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INNOVATION

EG Orchestrating an Innovation Ecosystem
for Reglional Development after the
Post-Pandemic Perioa

IIUUﬂUOmﬂSSUIWE)ﬂ’]SWVUU']QG\H’]HﬂSSU s :

INUASIIAz0INISNADANITE : TRADITION INGECSION :

NISUSKHISaIANSUSNIsiuan0:o0nnmikogson (retention) UADU Customer Employee
N B | v Centred Concerned

EE’]Li’]StIiUﬂ’]SUhSUmorj’]Uﬂ_“la’Nﬂ’]ISIUaUUIIUa\] (resulepce) uu Kol9 Design Organisation

dnAty "o NISWRJUNTUINAoUnUdgIUdonUS=auNUNISYSUINIS | |

NSWeINS IIa:VANIIUEIUISOIBIWAIRM (Dynamic Capabilities) Putting the Caring for the

Customer first ., K Crews

LIWRAIUNUIMNSSY (innovation) 9INgUNUIMIUSSSU (tradition) "o, R

nouAnunisaswlonialuniasiinfiunSweansaguinnguna: du e Rt

sssU (inclusion) a8uUs:TuyUlKAUAUNILDA “Innovation for All” I L aee®’

ANUWAT CHURYEN (2020)
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