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Holistic

The tri-part logo
represents Mind, Body
and Spirit, and Chiva-
Som believes all these
three components are
essential to achieving

balanced wellness.
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Source: Chiva-Som International Resort (1995)
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wellness

the active pursuit of
activities, choices and
lifestyles that lead to

a state of holistic health.

ource: Global Wellness Institute (2010)
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Wwellness Is
multi-dimensional

DIOOOCIO

physicalk mental @ emotiona spiritual social  environmen

more than just physical health

; | Welln Institute (2010)



WELLNESS WELL-BEING & HAPPINESS

multidimensional, dynamic, subjective and personal

subject to historical and cultural differences and contexts

® Relates to intention, action, activities. ® Perception of a state of being.

® Has a prominent mental / emotional
dimension.

® Has a prominent physical dimension.

® Consumers associate it with healthy
lifestyles, choices, and market offerings. ® Consumers associate it with feelings of

e Common usage in business / private satisfaction and sense of fulfilment.

iIndustry context (eg, wellness sector). e Common usage in policy / government

e Useful concept for measuring industry context (eg, well-being budgeting)

size and discussing business
opportunities (eg, wellness economy).

® Useful concept for measuring individual /
citizen welfare (eg, Global Happiness
Index) and for organizing policies and
iInterventions.

Source: Global Wellness Institute (2010)
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Public Health, ) .. |
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Personalized ......:...,... " L T '
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$68b

Personal Care
& Beauty
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Medicine

trillion
in 2020

Physical
Activity

Healthy Eating,
Nutrition, &
Weight Loss

$946b

$738b

Source: Global Wellness Institute (2020)
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Poor Health

REACTIVE

Viedical vs Wellhes

Medical Paradigm Wellness Paradigm

S

Optimal State

PROACTIVE

Treat & cure illness Maintain & improve health
Corrective Preventive
Episodic Holistic
Clinical-responsibility Individual responsibility
Compartmentalized Integrated into life

Source: Global Wellness Institute (2013)
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specific consumer markets. From a policy and

industry promotion perspective, the two are

best developed and marketed separately.

Authentic,
“location-based” \ ( Ashrams
Ayurvedic experiences Eco-Spas Spiritual
Clinics H —_— Rpelt"rle:?s
TCM Thalasso- | Thermal Yoga
Conters | therapy Spas [ Baths Retreats ;inif:g:

Integrative Centers

Health

Hotel

Health |
Do) Resort Spas
Sanatoria

Wellness |

Wellness Tourism

Spas

PROACTIVE

Centers
ﬁAedical Spas
Cosmetic
Surgery
Clinics [ Day, Spas J ity

Dental Hotels
Clinics \
Graphic adapted from Hosbitils/ ~Beauty
Johnston, Puczkd, Smith & [ CliFr:ics Clinics/Salons
Ellis, Wellness Tourism and

Medical Tourism: Where Do
Spas Fit? May 2011.

Source: Global Wellness Institute (2013)
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Wellhess & [Eco Traveller

Relaxation
Balance

Rejuvenation

: Experience

m Responsibility

Stewardship

Wellness
Traveler

Sustanable/
Eco

Traveler

Sustainability m

Source: Global Wellness Institute (2013)
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Wellness Economy Size

Average Annual

Growth Rate

US$ billions Rank in
United States BT 6T 5090 2020 2017-2019 | 2019-2020
—1 _‘FT M) ﬂ u China $1,198.] $1,409.7 $1,215.7 1 8.5% -13.8%
— ] [ $583.2 $700.2 $682.7 2 9.6% -2.5%
Japan $288.6 $323.0 $203.6 3 5.8% -6.0%
Germany $224.4 $244.4 $223.9 4 4.4% -8.4%
o p United Kingdom $149.6 $167.8 $158.4 5 5.9% -5.6%
$136.9 $150.5 $133.1 5 4.8% -11.6%
France $90.0 $104.2 $95.1 7 7.6% -8.8%
$90.0 $101.8 $94.1 8 6.4% -7.5%
we n ltaly $100.9 $107.5 $91.8 9 3.2% -14.5%
Australia $81.3 $91.0 $84.4 10 5.8% -7.3%
Brazil $122.9 $112.6 $82.6 1 -4.3% -26.6%
India $69.9 $87.3 $77.6 12 11.8% -11.2%
a r e S Russia $78.6 $86.8 $71.4 13 5.1% -17.7%
Spain $69.9 $74.9 $62.6 14 3.5% -16.4%
L] Mexico $52.9 $60.4 $46.5 15 6.8% -23.1%
Netherlands $36.4 $40.3 $41.0 16 5.2% 1.7%
Taiwan $36.8 $39.1 $38.4 17 3.0% -1.8%
Switzerland $39.6 $44.6 $38.2 18 6.2% -14.4%
Indonesia $34.9 $40.6 $36.4 19 7.9% -10.3%
Turkey $39.4 $39.9 $34.6 20 0.6% -13.4%

*2017 figures have been revised since GWI released the previous version of the Wellness Economy Monitor. See Table 1 for detaiied
time series data for 150 countries. Source: Global Wellness Institute, based on extensive primary research and secondary data sources.

Source: Global Wellness Institute (2020)
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WHATS THE
FUTURE OF
HEALTH &

WELLNESS
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WRATPS
NEXT NORMAL
HEALTH &
WELLNESS
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Source: Strategic Intelligence by World Economic Forum (2022)
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The Future of Wellness:
Connected and
Customized

The wellness market is booming. Consumers
iIntend to keep spending more on products that
improve their health, fithess, nutrition,
appearance, sleep, and mindfulness. In this
edition, The Next Normal explores the fast-
changing, fast-growing wellness industry.

- McKinsey (2021)

& Company Our Insights How We Help Clients Our People Contact Us

Wellness in 2030

021 Vi

< @ ¥ [
Share  Print  Download Save

In this video, McKinsey experts imagine the future of the fast-
growing wellness industry.

C onsumers are spending more on wellness than they ever have before.

Wellness is now a $1.5 trillion market globally —and it's growing at a clip of 5 to DOWNLOADS

10 percent each year. McKinsey research shows that consumers are most interested
. ¥ Atrticle (3 pages)

in six wellness categories: health, fitness, nutrition, appearance, sleep, and

mindfulness. Hear six McKinsey experts—Manish Chopra, Eric Falardeau, Scott




Consumer are most
Interested In six
wellness categories
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Every Destination Has Something Unique to Offer

Colorado UK

New York
Hiking & mountain  ytpan healthy Weekend N
yoga retreats wellnhess retreats

hotels & spas & bootcamps wellness

Finland

Norway Sauna

California

Weight loss &
detox retreats™e

AUStria \

Alpine wellhess

hotels /
France

Thalassotherapy

Arizona
Destination spas Morocc
| Thermal
Mexico hammams Sand
Temazcal baths
Beach resort spas
Caribbean walking

Wellnhess cruises

Costa Rica, Belize
Rainforest spa retreats Brazil

| | Thermal
Argentina, Chile waterparks
Thermal resorts

yoga safaris

Source: Global Wellness Institute (2018)
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Turkey
Turkish baths

1 / resorts,
Germany TCM
o Climatic health resorts
Japan
Pa— l v Onsen

Dead Sea
spa resorts

Safari spas /

Health hydros
Yoga & wine retreats

Russia
Sanatoria

Ba nya China Korea

Hot spring Jiimjilbang

Supersento

Malaysia, Thailand

/ Executive checkups

India
Meditation, yoga,
Ayurveda retreats

New Zealand

Hot springs

~

Australia
Surf & yoga retreats
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INFRASTRUCTURED
URBAN SYSTEMS
SERVING 15-MINUTE CITY

CENTRALIZED
BENEFITS FOR SOME
SEPARATED/ISOLATED
OPAQUE/UNCLEAR
UNSUSTAINABLE

Source: Urbanland (2021)
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URBAN SYSTEMS

FOOD
WATER
MATERIALS

DE-INFRASTRUCTURING THE
15-MINUTE CITY

LOCAL
EQUITABLE
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wellness tourism as travel associated
with the pursuit of maintaining or
enhancing one’s personal wellbeing

_ 11 brings
~ the promise of combating those
negative qualities turning travel into

an opportunity to maintain and improve
our holistic health

Source: Global Wellness Institute (2010)
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AOW TO BUILD
WELLNESS

ECOSYSTEM?
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Total Life Support Service

archltecture

Pifes
giﬂ'“ j Digital Living Will * Ence %4

eating habit T '.
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shopping assistance syste
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patlent information
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patient condition
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Service Platform
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Core Technology Layer

Source: Digital Living Will Healthcare Ecosystem Management Solution
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PUBLIC HEALTH PREVENTION
NUTRITION &

AGRICOLTURE
WELLNESS OUTDOOR

@ 2 PROGRAMS
WELLNESS SPORT,

LIFESTYLE, SMART MOBILITY WELLNESS EDUCATION
PROGRAMS

CORPORATE
WELLNESS PROGRAMS

WELLNESS URBAN PLANNING
AND REAL ESTATE
DEVELOPMENT
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Source: Wellness Partners (2021)
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GROWING
WELLNESS
BUSINESS
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How will wellness system enhance
human health and wellbeing?
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HEALTH AND
WELLNESS
INTEGRATION
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How will wellness system enhance
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Find Out More

Careers in Wellness
Economy:

©

=XPIOrINg

Droressional
NAUSTrY

Source: International Gastronomy Tourism Centre (2022)
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mjuigtc/blog/
wellness-careers

International Gastronomy Tourism Centre

We are sustaining
tourism for
tOMOIrrow.

...co-creating innovative space for

young creative artists and talented scientists...
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How will Thailand reshape the new
health and wellness ecosystem?
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HEALTH &
WELLNESS
PORTFOLIOS
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Explore careers Skillsassessment Findacourse Contactus Actionplans Careersadvice
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GOV.UK

=1V Complete Ipsos MORI survey to give us your feedback about the service.

Home > Explore Careers > Beauty and wellbeing

Beauty and wellbeing

Acupuncturist

Acupuncturists insert needles into pressure points on clients' bodies to help
relieve everyday stresses, and improve their wellbeing.

Aromatherapist

Aromatherapists use essential oils to help improve their clients' emotional
wellbeing and relieve everyday stresses.

Art therapist

Art psychotherapist

Art therapists help people express difficult thoughts and feelings through
creative activities.

Barber

Men's hairdresser, gent's hairdresser

Barbers cut, trim and style customers’ hair, beards and moustaches.

Beauty consultant

Beautician, beauty brand ambassador

Beauty consultants sell beauty products and help customers choose which
ones to buy.

Other job categories

Administration

Animal care

Business and finance

Computing, technology and digital

Construction and trades

Creative and media

Delivery and storage

Emergency and uniform services

Engineering and maintenance

Environment and land

Government services

Healthcare

Home services

Hospitality and food

Law and legal
Managerial

Manufacturing

Retail and sales

Science and research

Social care

Sports and leisure

Teaching and education

Transport

Traveland tourism
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Healthcare

Acoustics consultant

Acoustician, acoustics engineer
Acoustics consultants help manage and control noise and vibrations in
homes, workplaces and other environments.

Acupuncturist

Acupuncturists insert needles into pressure points on clients' bodies to help
relieve everyday stresses, and improve their wellbeing.

Ambulance care assistant

Patient transport service driver, ambulance staff
Ambulance care assistants take patients to and from hospital for
appointments.

Anaesthetist

Anaesthetists are doctors who give anaesthetics to patients before, during
and after surgery.

Anatomical pathology technician

APT, mortuary technician, anatomical pathology technologist

Anatomical pathology technicians (APTs) help pathologists exam a body to

Other job categories

Administration

Animal care

Beauty and wellbeing

Business and finance

Computing, technology and digital

Construction and trades

Creative and media

Delivery and storage

Emergency and uniform services

Engineering and maintenance

Environment and land

Government services

Home services

Hospitality and food

Law and legal
Managerial

Manufacturing

Retail and sales

Science and research

Social care

Sports and leisure

Teaching and education

Transport

Traveland tourism
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Working for Wellness: Careers that Promote a Search

Helping people manage their health and wellness is an important job. In careers with this focus, workers support people seeking to Categones

maintain or improve self-care through healthy eating, physical activity,
stress reduction and other lifestyle habits.

The Bureau of Labor Statistics projects that, from 2020 to 2030, employment
in some of these occupations will grow faster than the average for all
occupations (7.7%). If you’re curious about fast-growing careers related to
health and wellness, check out these eight occupations:

Athletic trainers

Athletic trainers keep people healthy by preventing, diagnosing and treating
muscle and bone injuries and illnesses.

e 2020-30 projected employment growth: 23% (much faster than
average)

e 2020-30 projected new jobs: 7,000

e 2020 number of jobs: 30,000
e 2021 median annual wage: $48,420

e Typical entry-level education: Bachelor’s degree

Athletic trainers career video

Chiropractors

www.mjuigtc.com

Chiropractors manipulate the spine and musculoskeletal system, helping patients to improve their sense of well-being.

-- Select Category --

Monthly archive

-- Select Month --

Contact us
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Don't miss a post!

Sign up to be notified when
new post:

Email Address

[N POPRU.] PP

#IGTCWIRX



Projected Employment Growth

18:52

-
al ™

Athletic trainers

Athletic trainers keg
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Chiropractors manipulate the spine and musculoskeletal s)
helping patients to improve their sense of well-being.

® 2020-30 projected employment growth: 11% (fast

average)
e 2020-30 projected new jobs: 5,600

® 2020 number of jobs: 51,400
e 2021 median annual wage: $75,000

e Typical entry-level education: Doctoral or professi

degree

e Chiropractors career video

Dietitians and nutritionists

Dietitians and nutritionists plan and conduct food service ¢
nutritional programs to help people lead healthy lives.

® 2020-30 projected employment growth: 11% (fast

& blog.dol.gov

-
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Dietitians and nutritionists

Dietitians and nutritionists plan and conduct food service ¢
nutritional programs to help people lead healthy lives.

® 2020-30 projected employment growth: 11% (fast

average)
e 2020-30 projected new jobs: 7,800
e 2020 number of jobs: 73,000
e 2021 median annual wage: 561,650
e Typical entry-level education: Bachelor’s degree

e Dietitians and nutritionists career video

Exercise physiologists

Exercise physiologists develop fitness and exercise progran
help patients improve their health.

® 2020-30 projected employment growth: 13% (fast

average)
e 2020-30 projected new jobs: 2,400
e 2020 number of jobs: 18,000
e 2021 median annual wage: $47,940
e Typical entry-level education: Bachelor’s degree

® Exercise physiologists career video

Fitness trainers and instructors

Exercise trainers and group fitness instructors lead and mo
individuals or groups in physical activities to encourage he,
and wellness.

® 2020-30 projected employment growth: 39% (mu¢

factar than avaraca)

& blog.dol.gov
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e Fitness trainers and instructors career video

Health education specialists

Health education specialists develop programs to help peo
maintain and improve a healthy lifestyle.

e 2020-30 projected employment growth: 12% (fast

average)
e 2020-30 projected new jobs: 7,600
e 2020 number of jobs: 61,100
e 2021 median annual wage: $60,600
e Typical entry-level education: Bachelor’s degree

e Health education specialists career video

Massage therapists

Massage therapists manipulate soft tissue and joints for pu
such as healing injuries, improving circulation and aiding g

& blog.dol.gov

18:52 ul T @)

Massage therapists

Massage therapists ad joints for purposes

such as healingj daiding general

wellness.

d employment growth: 32% (

e 20 uch

ted new jobs: 46,500

jobs: 144,600

o Typicagl wage: $46,910

award

nondegree

® Massage therapists careervideo

Physical therapists

Physical therapists use exercises and other treatments to help

patients increase their mobilj pain and improve health

and wellness.

2020- % (much

Physical therap

Explore these and hundreds of other occupations in the
BLS Occupational Outlook Handbook. You’ll find career

& blog.dol.gov
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Athletic trainers

Athletic trainers keep people healthy by preventing, diagnc¢
and treating muscle and bone injuries and illnesses.

® 2020-30 projected employment growth: 23% (mu

faster than average)
e 2020-30 projected new jobs: 7,000
e 2020 number of jobs: 30,000
e 2021 median annual wage: $48,420
e Typical entry-level education: Bachelor’s degree

e Athletic trainers career video

Chiropractors

Chiropractors manipulate the spine and musculoskeletal s)

- well-bemg.

1% (fast

Dietitians and nutritionists

Dietitians and nutritionists plan and conduct food service ¢
nutritional programs to help people lead healthy lives.

® 2020-30 projected employment growth: 11% (fast
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Dietitians and nutritionists

Dietitians and nutritionists plan and conduct food service ¢

d new jobs: 7,800

obs: 73,000

Exercise physiologists develop fitness and exercise progran
help patients improve their health.

® 2020-30 projected employment growth: 13% (fast

average)
e 2020-30 projected new jobs: 2,400
e 2020 number of jobs: 18,000
e 2021 median annual wage: $47,940
e Typical entry-level education: Bachelor’s degree

® Exercise physiologists career video

Fitness trainers and instructors

Exercise trainers and group fitness instructors lead and mo
individuals or groups in physical activities to encourage he,
and wellness.

® 2020-30 projected employment growth: 39% (mu¢

factar than avaraca)
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Fitness trainers and instructors

Exercise trainers and group fitness instructors lead and mo
individuals or groups in physical activities to encourage he
and wellness.

e 2020-30 projected employment growth: 39% (mu

faster than average)
e 2020-30 projected new jobs: 121,700

e 2020 number of jobs: 309,800
e 2021 median annual wage: $40,700

e Typical entry-level education: High school diplom:

equivalent

e Fitness trainers and instructors career video

Health education specialists

grams to help peo
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Massage

erapists

Massage therapists manipulate soft tissue and joints for pu

such as healing injuries, improving circulation and aiding g
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Massage therapists

Massage therapists manipulate soft tissue and joints for purposes
such as healing injuries, improving circulation and aiding general

wellness.

e 2020-30 projected employment growth: 32% (much

faster than average)
e 2020-30 projected new jobs: 46,500
e 2020 number of jobs: 144,600
e 2021 median annual wage: $46,910

e Typical entry-level education: Postsecondary nondegree

award

® Massage therapists career video

Physical therapists

Physical therapists use exercisesand other treatments to help

patients increase thg nd improve health

and wellness.

uch

ofessional

e Physical therapists careervideo

Explore these and hundreds of other occupations in the
BLS Occupational Outlook Handbook. You’ll find career
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y workplace wellness programs were born out of a desire to control rapidly rising healthcare costs through preventive health
h for employers has evolved to include a wider range of concerns related to employee well-being.

D-19 pandemic, along with a tight labor market, has elevated the importance of the wellness professional and an employer's
s. Workplace well-being has expanded to address current issues, such as the transition from in-person to fully remote and hy
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Careers specific to the wellness industry

Wellness is becoming a more recognised professional industry. In this article, we
discuss careers that are specific to the wellness industry.

So many people think that working in wellness means working as a yoga teacher or PT
but we're here to demonstrate to you that wellness is in so many industries already.

A growing professional industry

Wellness has been around for millennia but, only in recent years has it become a more
recognised professional industry. With this professionalism of the industry comes
opportunity. Wellness, in itself, is now categorised as its own industry.

Wellness is starting to touch many other industries (if not creating whole new
wellness segments within them) and is becoming fully integrated into the world's
economy.

There are, however, some industries where wellness is already established and has
created its own category within that industry.

This article is from the online coul
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National Wellness Institute
Wellness Promotion
Competency Model

—

groundbreaking standard for wellness practitioners. The model strengthens welln:
professionals’ knowledge, skills, and abilities by providing a framework that drives
multidimensional, multicultural high-level wellness. The model also serves as the s
the

In April 2020, NWI collaborated with Butler University and a research team to conc
clarifying and supporting the validity of the five-domain competency model.

A revised Wellness Promotion Competency Model comprised of 27 total competer
published in 2021.

The five domains include:

1. Authenticity and Self-awareness

2. Whole-person and Systems Approaches

3. Inclusive and Responsive Practices How can | hel
4. Communication and Connection

5. Legal and Ethical Principles

#IGTCWIRX
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Whole-person &
Systems Approaches

Authenticity &
Self-awareness
National

Wellne
Compe

© 2021 Nati

Legal &
Ethical
Principles

DOMAIN 1: Authenticity and Self-Awareness

* Engage in ongoing reflection to expand personal growth and professional development
in multiple dimensions of wellness

* Demonstrate commitment to wellness promotion by modeling healthy lifestyle practices
in multiple dimensions of wellness

* Establish authentic and autonomy-supportive relationships

* Recognize your own limitations in wellness promotion and refer individuals to other
professionals when appropriate to support their wellness goals

Communication
& Connection

www.mjuigtc.com #IGTGCGWIEFX



Whole-person &
Systems Approaches

DOMAIN 2: Whole-person and Systems Approaches

* Use an ecological approach (e.g., interactions among the individual, family, organization,
community, and social systems) to understand the ways dynamic systems impact an individual’s
experience of wellness

* Assess individual and/or group characteristics, interests, and needs using a multi-dimensional

Authenticity & and ecological approach

Self-awareness * Identify health and wellness resources and materials that allow for an individual’s self-discovery,
National Wellness Institute self-knowledge, and self-direction

Wellness Promotion
Competency Model

© 2021 National Wellness Institute, Inc.

* Apply relevant theories and models to explain the integrated role of physical, social, intellectual,
emotional, occupational, and spiritual aspects in the human pursuit and experience of wellness
throughout the lifespan

* Adopt person-centered communication practices that consider the whole person, recognizing
the influence factors such as socio-demographic variables and worldview have on the
communication process

* Provide developmentally appropriate and culturally relevant evidence-based information
I_egal & to educate individuals and the public about wellness

Ethical * Use participatory, humanistic, and strengths-based processes to design opportunities that will
Principles lead toward achieving established objectives and outcomes

* Use appropriate techniques (e.g., strengths-based, humanistic, cognitive-behavioral) to encourage
individuals to be active participants in their personal wellness journeys

jUigtC www.mjuigtc.com #U@T©WFX



Whole-person &
Systems Approaches

* Practice self-awareness and self-regulation to minimize the effects of personal biases in working
with diverse individuals and groups

Inclusive &
Responsive

o o . National Wellness Institute Practices
* Demonstrate compassion, integrity, and respect for diverse individuals and groups, including but .
not limited to diversity in sex, age, culture, race, ethnicity, disabilities, body-size, sexual orientation, Wellness Promotion

socioeconomic status, and gender identity cOmpetency Model

© 2021 National Wellness Institute, Inc.

* Practice multicultural competence, recognizing the dynamics of oppression and privilege
on an individual's lived experiences

* Work to uncover individuals’ strengths, concerns, and values using a person-centered approach
to inquiry that includes active listening to help set appropriate wellness goals and strategies

* Assist individuals in identifying barriers or resistance to change that are interrupting their ability
to integrate wellness-promoting behaviors into their lives

* Adapt wellness strategies to fit individual, geographical and cultural needs, acknowledging that S
there are no universally correct models or processes Communication

& Connection
Principles
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Whole-person &

Systems Approaches

DOMAIN 4: Communication and Connection

* Recognize the influence of organizational development, leadership, and culture
on individual wellness

Inclusive &
Responsive
Practices

* Articulate to key stakeholders the value of wellness for individuals and how it supports

the organization’s or community’'s mission, purpose, and strategic goals National Wellness Institute

* Establish collaborative relationships and interdisciplinary teams to promote sustainable wellness Wellness Promotion
practices that meet long-term individual, organizational, and/or community goals competency Model

© 2021 National Wellness Institute, Inc.

* Use meaningful and inclusive communication methods and technologies to support, manage,
and promote wellness initiatives

* Use quantitative and qualitative feedback to continually evaluate the quality and effectiveness
of initiatives

* Use quantitative and qualitative data to communicate key findings to stakeholders Communication

- & Connection
Principles
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Whole-person &
Systems Approaches

Inclusive &
Responsive
National Wellness Institute Practices

DOMAIN 5: Legal and Ethical Principles

* Comply with legal standards for confidentiality, compliance, and mandated reporting we"ness PrOmOtlon

Competency Model

© 2021 National Wellness Institute, Inc.

* Work within your scope of practice and in accordance with your profession-specific
code of conduct

* Maintain ethical relationships

Legal & Communication

Ethical & Connection
Principles
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