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The four storylines look like this...

(The 4 types of possible storylines - from Show and Tell by Dan Roam)
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« 1S102vSvaUS:avAudVLS1 (PURPOSE)

*  uUdviuyuydVAUWY (EMPATHY)

«  Suaunaisavmsuaud (IMAGINE)

+ sivlasvunaua (DRAFT)

« 1WAQID:ISs “"WOW” d:1s "WORK" (ITERATE)

» HWnddu waudea (PRACTICE PRACTICE PRACTICE)
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THE REPORT Recommends a new THE EXPLANATION Inspire a new belief or way

Conveys the facts action or solution Teach new insights or abilities of looking at the world




MOVE UP

START
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A complete Pitch Deck Guidelines
uudmvotumsdyammisuitauatusuuu Pitch Deck

1. Cover (KUhUn) _

2. Problem (Uauawugiu Usumaudvana)

3. Inspiration/Purpose/Solution (usvUumatd daus:ava 1oLae)

4. Product (WAOATNUTILA:USAISUDVLS1ADD:TS) )
5. Why now? (MuisiaivAadi imaontuniua:usnisudvistHu:asavaaraluaii)
6. Technology/ Key Process (tnaTuladntd)

7. Underlying Magic (awiduulanssuudoisifioo:ls)

8. User Story (mstsviunaanaun)

9. Usage Validation (WamsnNQadUAUNIE WUSInA)

10. Market Size/Target Market (uunauavaaalaesiu ua:aaratdisu1g)

11. Business Model (lulaassfv)

12. Competitor Analysis-Better/Different (ms31Aas1:RAuGY chuHuvudvNaanzun)
13. Marketing Plan (UuNUANSOa1Q)

14. Current status/Accomplishments to date (aaiu:Us9uu)

15. Milestones or Projected Revenue (UHUMSANTUVIU HSDUNUMSLAUTO)
16.Your Ask (1s1idavdaonisa:ls) _

17. Founding Team/Contact (Muviu ua: Ysyaiwaaado)



