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Discover Define Develop Deliver

insight into the problem  the area to focus upon potential solutions solutions that work

Photo Courtesy of Design Council (UK) 2005, Double Diamond Model
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Immersion Interpret Your Findings
Questionnaires Find Meaning
Interviews |dentify Themes
Self-Documentation Tell Stories

Meetings Sort + Condense

Define Insights
Frame Opportunites
Set ‘Design Challenge’

User Experience Observations

Photo Courtesy of Design Council (UK) 2005, Double Diamond Model
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Pitch Document
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Capture Learnings
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EVOLVE

Track Learnings

Celebrate Achievements

Plan Next Steps

Building Partnerships
Engaging Others

Scale-Up

Deepen Roots

Remind People what Changed
(even if changes are subtle)
Build Network
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Track Learnings

Immersion Interpret Your Findings Brainstorm Making + doing Celebrate Achievements
Questionnaires Find Meaning Jam/Charrette Role-Play Plan Next Steps
Interviews |dentify Themes Designing Prototyping Building Partnerships
Self-Documentation Tell Stories Visual Storytelling Engaging Others
Meetings Sort + Condense Tactile Pitch Document Scale-Up
User Experience Observations o Define Insights Experiential Get Feedback Deepen Roots
Frame Opportunites Sketching Capture Learnings Remind People what Changed
Set ‘Design Challenge’ Graphic Recording Define Success (even if changes are subtle)

Build Network

Photo Courtesy of Design Council (UK) 2005, Double Diamond Model
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Photo Courtesy of Design Council (UK) 2005, Double Diamond Model
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Photo Courtesy of Design Council (UK) 2005, Double Diamond Model



ENVISIONING REFRAMING

Pathway

Current State Future State

Create PATHWAY through
a service ecosystem



ENVISIONING REFRAMING

Pathway

Current State Future State

Create PATHWAY through
a service ecosystem



ENVISIONING <-rerrerrieee

Pathway

Current State Future State

Create PATHWAY through
a service ecosystem

ANUWAT CHURYEN 2020



Service Design Thinking i1s
an iterative process.

| / \ @ MARC STICKDORN

Source: The Squiggle
by Damien Newman, Central Inc.

o= SchoolofTourism |, )
@y DEVEL PL‘1WEI>IT IGTC
Ceccgs Lirolgh Wisdom ks
s Maejo University |

TTTTTTT
OOOOOOOOOO




UNCERTAINTY / PATTERNS / INSIGHTS CLARITY / FOCUS

K

/‘

validate

G)
’

©

h
o)

deate implement deliver

Source: The Squiggle
by Damien Newman, Central Inc.

o= SchoolofTourism |, )
@y DEVELOPMENT [IGTC A
= Success Through Wisdom ‘é‘liﬁﬁ”ﬂ?ﬁ?

s Maejo University ) [&

OOOOOOOOOO




UNCERTAINTY / PATTERNS / INSIGHTS CLARITY / FOCUS

define

@ validate
prepare @ :

@ iIdeate iImplement deliver

discover

Source: The Squiggle
by Damien Newman, Central Inc.

Tom= SchoolofTourism | . )
@» DEVELOPMENT [(IGTC

Success Through Wisdom ‘ NNNNNNNNNNNNN
e Maejo University N

TTTTTTT
CCCCCCCCCC




UNCERTAINTY / PATTERNS / INSIGHTS CLARITY / FOCUS

define

@ validate

prepare @

@ iIdeate iImplement deliver

discover

Source: The Squiggle
by Damien Newman, Central Inc.

Tom= SchoolofTourism | . )
@» DEVELOPMENT [(IGTC

Success Through Wisdom ‘ NNNNNNNNNNNNN
e Maejo University

TTTTTTT
CCCCCCCCCC




Service Design Thinking i1s
an iterative process.

| / \ @ MARC STICKDORN

Source: The Squiggle
by Damien Newman, Central Inc.

= SchoolofTourism |, )
()8 ISI)EVE!_h PL‘1WEI>IT IGTC
Ceccgs Lirolgh Wisdom ks
ez Maejo University |

TTTTTTT
OOOOOOOOOO




Design Thinking Lean Startup Agile Development
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